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Overall Comments 
 
Feedback on assignment   
 

Congratulations on your hard work in this submission. Your comments about 
the Rhetoric of the Image were very good and your analysis of the Diet Coke 
advertisement was excellent. I detect real progress against your work in all 
four criteria. I was particularly impressed by the careful structure of this 
submission and the way in which you demonstrated both an understanding of 
critical commentators’ work and an ability to bring your own ideas and 
responses to the table.  
 
 Analysis of Diet Coke Advertisement: 
  
You show an excellent knowledge and understanding of Barthes, Bourdieu 
and Foucault. More importantly you are able to apply their ideas to the 
advertisement. I was struck by your excellent understanding of the way in 
which the ‘soft focus and sunlit background creates a romantic image…..and 
implies a carefree lifestyle. I also liked your analysis of the positioning of the 
lettering and the way in which the advertisement was targeted at women. I 
agree that the advert cancelled out the ‘ guilty pleasure’ of looking at a half-
naked man though implying a more sensitive and caring relationship on the 
part of the viewer through the inclusion of the word ‘love’. As you suggest, the 
viewer then inferred the message that the drink was a pleasurable and guilt-
free experience since it contained the word 0% calories. I was interested by 
your observation that the nipple had been almost airbrushed out. I wondered if 
you thought that this made the image less sexual and hence less threatening 
and, if so, why.   
  
The terms ‘signifier’ and ‘signified’ are always confusing. I am not sure that I 
agree that ‘The signifier is the can of Coke as it is the whole meaning for the 
advert and the signified is “100% love” and “0% calories”. I think Barthes 
would argue that: the signifier comprises the visual content of the 
advertisement and the text “100% love” and “0% calories. Together they form 



the ‘sign’ which denotes and connotes ‘the signified’ message that ‘yopu can 
drink Diet Coke without feeling guilty.’ 
  
 
 

The Rhetoric of the Image 

Tassimo Advertisement 

You show a good understanding of the concepts of anchorage and relay 
through the identification of the plethora of choice and the coded iconic 
message of the coffee shop. You explain this is through the use of the ‘warm 
background colour’ and the sense of ‘indulgence, warmth and cosiness’. By 
implying which way to go, it plants the idea in the viewer’s head “Which one 
would I have?”, “Which ones could I try?” 

Nikon D7100 

You might have made more of the fact that the camera is positioned in such a 
way that it places the viewer of the advertisement exactly in the viewfinder 
and hence metaphorically in the picture. You might also have made more of 
the fact that for the same reason the yellow of the words ‘I am’ is picked up in 
the colour of the Nikon logo. 

Mercedes-Benz 

You correctly point out that the linguistic message “look to the side without 
looking to the side” gives the figure greater assurance in the product. This is 
surely because it implies that there is greater visibility through the windscreen, 
which plays on the idea of ‘having eyes in the back of one’s head’. 

 

Structuralist Analysis 

You correctly identify that John Constable’s “Trees on Hampstead Heath at 
sunset” and Thomas Gainsborough’s “Landscape with Cattle” both convey a 
sense of quintessential English landscape and have the same four key 
features (animals, at least one person, trees and fields).  You might have 
made more of the fact that the Gainsborough appears more complete and has 
a bucolic theme. Its sunset is much warmer and is more wistfully elegiac. It 
also includes the framing device of the trees on either side whereas the 
composition of the Constable is less organised and appears to be more of a 
sketched note which was intended to be used in the creation of a later work.  

You correctly observe that Patrick Lichfield’s photo of Olivia Newton-John has 
an air of Hollywood glamour and appears to capture a “lady of the manor 
caught in a private moment”. As you say, Annie Leibovitz’s image is more 
playful and shows Angelina Jolie in a way that is more intimate and down-to-
earth 



Roland Barthes - Myth is a type of Speech 
 
I feel that you might have made more of Barthes’ theories about the concept 

of ‘secondary signification’, which is the system of underlying meanings 

encoded into images, artefacts and practices.  You chose Pablo Picasso’s 

“Girl before a Mirror” of 1932 to annotate and illustrate your thoughts on: “The 

meaning is always there to present the form; the form is always there to 

outdistance the meaning“. 

You correctly observe that the image is about reflections and the way we see 
ourselves. Indeed the image has sometimes been chosen to illustrate Lacan’s 
theory of the Mirror Image and the way in which people construct their 
identities in relation to their self-recognition in infancy and their subsequent 
reification of that image through their recognition of its equivalents in the 
media.  There is a long tradition of paintings of women looking in mirrors 
which reinforces this theory and which includes masterpieces such as 
Tintoretto’s Susannah and the Elders in Vienna. Picasso was well aware of 
this tradition and is here playing his usual game of juxtaposing reality and 
illusion, artist and model.     

 Learning Logs or Blogs/Critical review/essay  

Congratulations on keeping these up to date and in order. 
 
Suggested reading/viewing  
 
You might want to Google some paintings of women looking in mirrors and 
look at Lacan’s theory more closely.  
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